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	Ākonga will be able to select to run their own business, developing the skills to operate this successfully while participating in a national programme providing connections to students throughout New Zealand. Part of this will be creating a comprehensive marketing plan for their business. Ākonga who do not choose to run their own business will also create a marketing plan for a New Zealand product of their choice, before examining ways to future proof a business and then understanding innovation in a value chain.
The year’s programme concludes with an external assessment which explores how New Zealand businesses, who operate internationally, respond to changing external factors such as recessions, changes of government and social trends.
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	CREATIVE INDUSTRIES
	SOCIAL & COMMUNITY SERVICES
	MANUFACTURING & TECHNOLOGY
	SERVICE INDUSTRIES
	PRIMARY INDUSTRIES
	CONSTRUCTION & INFRASTRUCTURE




	Social Sciences

	LEARNING OBJECTIVES:

	· Analyse how and why New Zealand businesses operating in global markets make operational and strategic decisions in response to interacting internal and external factors
· Demonstrate understanding about wealth creation through personal financial planning





	Int/Ext
	Standard
	Level
	Title
	Assessment Mode
	Credits
	L1 Lit
	L1 Num
	UE Read
	UE Write

	Internal
	AS91384
	Level 3
	Carry out, with consultation, an innovative and sustainable business activity
	Written
	9
	
	
	
	

	Internal
	AS91382
	Level 3
	Develop a marketing plan for a new or existing product.
	Written
	6
	
	
	
	

	External
	AS91380
	Level 3
	Demonstrate understanding of strategic response to external factors by a business that operates in a global context 
	Exam
	4
	
	
	
	



											OR


	Internal
	AS91382
	Level 3
	Develop a marketing plan for a new or existing product.
	Written
	6
	
	
	
	

	Internal
	AS91869
	Level 3
	Analyse future proofing strategies to ensure long term viability of a business
	Written
	4
	
	
	
	

	Internal 
	AS91871
	Level 3
	Analyse how a product meets market needs through innovation in the value change
	Written
	4
	
	
	
	

	Internal
	US29706
	Level 3
	Produce a spreadsheet for organisational use (Achieved only)
	Written
	5
	
	
	
	

	External
	AS91380
	Level 3
	Demonstrate understanding of strategic response to external factors by a business that operates in a global context 
	Exam
	4
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